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Presidents Message
By Virginia Carroll
First of all, I’d like to thank you for electing me to serve as the
president of VCTGA. I greatly-appreciated the support and good
wishes expressed by many of you, not just for me, but for all our
officers, board members, staff, and indeed, our association and
our industry at our annual meeting. It’s a great time to be a
Christmas tree grower in the Commonwealth of Virginia.
At our recent first board meeting, I was struck by what a
tremendous product we have to grow and sell. This iconic ―green
crop‖ is good for the environment, visually-appealing, improving
the landscapes of rural areas in each geographic region of the
state. At that meeting, we acknowledged the 20 year anniversary
of the Virginia Finest program. Some of you may have participated
in the process and have been awarded the distinction of Virginia’s Finest. Whether or not you took part
in that program, we are all part of the ―Virginia Grown‖ campaign. Every tree you place in the ground is
a renewed affirmation of your participation in the Virginia Grown program!
So, as we ready our farms, plan for promotion, and make arrangements for buyers and transportation,
we’re all part of this anticipatory time that leads us up to our selling season- the one and only time of
the year when the public embraces and buys our product. It strikes me what a great product we have!
It’s green, benefitting the air and the rural landscape
It promotes the best of holiday traditions
It’s one of the few Buy Fresh Buy Local products available during December
It’s Virginia Grown
It’s renewable and biodegradable after the season
Last year we didn’t know what to expect when it came to sales during a down turned economy. Some
of us were pleasantly surprised that a tree was one of the things many consumers were not ready to
give up when it came to their holiday observances.
I’m hoping that trend will help carry us through the
season again this year. Once again the economy
Please renew your VCTGA
could be better, but Christmas remains Christmas.
Membership for 2010!
As families pare down on spending, perhaps our
sales could benefit by those choosing to celebrate
Visit the VCTGA website
with a ―stay at home‖ or ―closer to home‖ Christmas
with all the trimmings. I don’t know about you, but
today for more information
I’m optimistic about the season and its prospects; so
and registration forms!
be ready. Christmas will be here before you know it.
“It’s the most wonderful time of the year!”

www.virginiachristmastrees.org
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The Virginia Christmas Tree Growers Association is playing a major role in the Trees For Troops
Program again this year. We have a goal of 700 trees statewide with pickup at 4 locations. Please
consider donating trees at one of these locations. All you need to do is e-mail or call the contact with the
number of trees you plan to donate. The pickup site coordinators will have a range of dates the trees
will be picked up and by mid November, should have a firm date. We anticipate pickup will be the first
week in December. You will want to plan your delivery of trees to their location based on the FedEx
pickup date. Tree tags will be provided to the pickup site coordinators to attach to the trees. These tags
can be used to write a special message to a military family by you or your customers. If you have any
questions, please call or e-mail John Carroll at claybrookefarm@verizon.net (540) 967-1076

Specifications for the trees are as follows:
1) Trees that will ship well such as white pine, scotch pine, Douglas fir, Fraser and Canaan fir, and of
good quality
2) Height 5-8'
3) All trees need to be netted or baled for shipping

Pickup Locations
Mount Rogers Area
Christmas Tree Growers Association
Whitetop, Va 24292
Contact: John Rosser
JFRosserSL@aol.com
(336) 230-0922

Valley Star Farms
1140 Springfield Road
Luray, Va 22835
Contact: Dave Thomas
valleystar@embarqmail.com
(540) 860-8040

Willow Springs Tree Farm
3000 Peppers Ferry Road
Radford, Va 24141
Contact: Greg Miller
greg@WillowSprings.com
(888) 731-3300

Claybrooke Farm
912 Elk Creek Road
Mineral, Va 23117
Contact: John Carroll
claybrookefarm@verizon.net
(540) 967-1076
cell (540) 872-8026
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Special Thanks to the 2009
VCTGA Annual Meeting
Exhibitors
Alleghany Christmas Tree Association
Canby Insurance Agency
Craig County Farm Bureau
Crop Production Services
Farm Credit of the Virginias
Hudler Christmas Tree Farm
May Tree Enterprises
Mountain Products
Power Zone
Southern Christmas Trees
Strathmeyer Forests
Tidewater Power Supply
Tim Mitchells Yule Stand System
Wagoner’s Fraser Knoll
VDACS
Virginia Tech Department of
Entomology
Extension Service
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2009 VCTGA Christmas
Tree and Wreath Contest

2009 Grand Champion Christmas Tree
Winner Rodney Richardson

Steve Rhoades won
Grand Champion
with this entry in the
Wreath Contest

Fraser Fir
1st Rodney Richardson
2nd Joe Freeman
3rd John & Virginia
Carroll
White Pine
1st Dave Thomas
2nd John & Virginia
Carroll
3rd Tom O’Halloran
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Spruce
1st Dave Thomas
2nd Tom O’Halloran
Undecorated Wreath
1st Steve Rhoades
2nd Donna O’Halloran
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New Interactive Virginia Grown
Website Launched
The Virginia Department of Agriculture and Consumer
Services (VDACS) has launched a new interactive Web
site that enables consumers to find Virginia Grown
Christmas trees, nursery items, fruits, vegetables and
more in any area of the state with a couple of clicks of the
mouse. The new site, www.virginiagrown.com, replaces a
site that has been in use for years but was not interactive.

It’s now easier than ever to locate Virginia Christmas tree farms. From the homepage, click on ―Buy
Virginia Grown‖ and then select ―Christmas Trees, Horticulture and Nursery Items.‖ Buyers can search
for Virginia Christmas trees by farm name, Christmas tree type, as well as by geographic location.
There is even a mapping function that provides users with detailed directions to a farm.

The benefits for consumers are obvious: it’s a fast and easy way to locate Virginia products, including
Christmas trees, at a variety of outlets. But it also benefits farmers by allowing them to post their
products and services on a site that is used extensively by residents and visitors alike to find places
where they can buy Virginia Grown farm products. Farmers may now update or add their listings
seasonally with a new online form. Look for ―Add or Update Your Listing‖ under the ―Most Requested‖
segment on www.virginiagrown.com .

There has never been a better time to promote
your business as ―local‖. It seems everyone is
interested in buying local and the Virginia Grown
banner lets customers know they are not only
supporting Virginia agriculture, but also buying
the freshest products available. Check out the
Virginia Grown Point of Sale materials available
on www.virginiagrown.com under ―Media
Center.‖
The new Virginia Grown Web site was funded by
a federal Specialty Crop Block Grant and
promotes specialty crops as well as other farm
products.
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"Capturing” the Best Moments
for your Business-Video How To's
By Jane Eckert

Did you know that the average online American spent nearly 189 minutes
viewing internet video in May of this year? That's a 49% increase from
2008! With more than 6 billion videos viewed per month, Google's
YouTube continues to hold the #1 position in terms of video
streams. Since online video viewing continues to increase, maybe it's
time to discuss producing one for your business. YouTube.com has
exploded the Internet video world for viewing of commercial and homemade videos. Videos are becoming a popular online marketing tool and,
having created some of my own, I can say that it’s not that difficult, and
they’re important for all businesses to consider.
Producing a video for your website and to be shown on YouTube can be
an easy and inexpensive way to market and promote your agritourism
activities—from school tours, to the corn maze, fruit tree pruning, weddings or company picnics etc. It
can be as simple as filming, editing and uploading. Web sites, such as YouTube, have made viewing
and publishing footage more accessible, and new video devices, such as Flip Video, have made
capturing the footage more affordable.
You may be asking yourselves, ―What are YouTube and Flip Video?‖ YouTube is a Web site that
allows people to easily upload and share video clips across the Internet through websites, mobile
devices, blogs, and email. Anyone with Internet access can watch videos, and once you register for an
account you, too, can upload, share and link your footage with the rest of the world. Unlike expensive
recording devices, Flip Video is a simple, hand-held camcorder that costs approximately
$130. Plugging right into your computer and complete with a built-in editing program, Flip Video can
have your video produced in minutes, complete with music!
Purchasing a camcorder is the simplest way to get the job done, however, if you have a digital camera
and an editing program, a series of photos with headline text can be just as effective. Pairing a
slideshow of photos with music can add to the professionalism, while recording a voice over—an offscreen voice serving as a narrative—can help give informational details while the photos are
circulating.
Once you post your video onto YouTube, you can not only link it to your own Web site and other social
networks, such as Facebook and Twitter, but YouTube viewers are able to share your footage as
well. Anyone who enjoys your footage will surely pass it on to their friends and the cycle continues.
Editing footage is not always easy and not everyone is a natural at capturing the best picture. After I
recorded, edited, and posted a video for Rural Bounty onto our website and YouTube, I came up with
my ―Top 5 Video Tips‖ for both farmers and your photographers (mine was my summer intern) who are
producing a video for the very first time:
For the Farmers/Actors:


Have a script ready – having something to say will put your mind at ease when you can’t find the
words; memorize your lines or print off the script onto white paper with large black text so it’s
easy to read while you film.
(Continued on page 15)
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Farm Transition Workshop Series February 2 & 9, 2010
―A Comprehensive Approach to Farm Business Succession Planning‖ workshop series will be held on Tuesday, February 2
& 9, 2010, at Randolph Pavilion, Virginia State University, Petersburg, VA from 9:00 AM – 3:30 PM. Families with questions
about tax, legal and family issues of transferring their land and agriculture, greenhouse, and nursery businesses are
encouraged to attend the two day workshop series.
The two part workshop series will help farm owners and their families plan for the successful transfer of the farm land and
business. Some of the topics that will be included in this program are:







Goals for the Future of Your Farm – Handling the tough issues of family communication
Business Profitability – Maximizing income to assist in farm transfer
Retirement Planning – Developing a stable income stream in your later years
Estate Planning – Approaching tough questions about fairly dividing your estate
Tax Management Issues – Minimizing taxes in business and wealth transfer
Business Organizations – Utilizing business entities to manage and transfer assets

Three nationally recognized attorneys who have expertise in ownership succession issues, the use of limited liability
companies (LLCs), and other techniques to transfer wealth, tax management issues and elder law will be making
presentations.
Two- Part Workshop Series Workshops on consecutive Tuesdays
9:00 a.m. – 3:30 p.m. February 2 & 9, 2010
Randolph Pavilion Virginia State University Petersburg, VA

Individual

Couple

Farm (3—5 People)

$45

$75

$90

Registration for the Workshop series is due January 27, 2010.
This material is based upon work supported by USDA/CSREES
under Award Number 2007-49200-03891

Please contact Peter Callan at the Culpeper office (101 S. West
Street, Culpeper, VA 22701) at540-727-3435 to register.
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(Continued from page 9)



Speak slowly – talking too fast doesn’t allow for precise editing and words can often be cut-off
between transitions.



Pause between thoughts – many editing programs cannot trim video down to the millisecond;
take a break and pause after every thought to ensure that your words and transitions will be
smooth in the final product.



Wear the right colors – stay away from filming in colors such as yellow, red, black, or white, and
avoid large patterns and stripes. Aqua, coral and any shade of blue work well on both men and
women and often look the best on camera.



Smile and be energetic – if you’re in front of the camera, remember to have enthusiasm about
what you’re talking about; otherwise, nobody else will be inclined to listen.

For the Photographers:


Keep a steady hand while recording – remember that people do not like to view shaky video
footage; keeping a steady hand will make the video appear more professional.



Move around – its fun to see a variety of scenes within one video; moving around your farm and
changing your backdrops will keep the audience more interested and inclined to visit.



Stay close – when filming, don’t get too far away from the actor, otherwise their voice won’t
become the focus during dialogue - the background noise will become a distraction. If you have
an off-camera microphone, use it.



Interview – ask people at your destination why they like coming to your farm, ranch or winery;
having real people answer real questions is always nice to see when you’re thinking about
visiting a new place.



Have extras ready – if customers are not available to be filmed, it’s a good idea to have a backup and ask friends or family to help out; this will guarantee that someone will be able to give
action footage or even testimonials.

Whether you use a series of photographs, real-life footage, or a mixture of both, Flip Video and
www.YouTube.com are a great way to get your company out into the video world! You may not have
as many views as Susan Boyle, but linking your business through more social networking sites, such as
YouTube, will help increase your business recognition. If this all sounds too overwhelming then think
about posting your own television commercial on your website and on YouTube. Whether or not you
have time to produce a video - NOW is the time to be taking photos or video footage at your farm!
Check out my Flip Videos on www.YouTube.com by searching Rural Bounty. Plus, I’d also suggest you
go to www.cravenfarm.com and look at their wedding rental video made from photographs and to
www.uncleschucks.com homepage to view their television commercial. Next month, look for my article
about what I learned this summer about hiring college interns, how you can get involved, and how your
business can benefit and also help students find the right kind of experience!

Jane Eckert, a national speaker, author and agritourism expert, is principal of Eckert Agrimarketing
(www.eckertagrimarketing.com), a firm that helps farmers sell products directly to consumers and develop their operations into
tourist destinations, and CEO of Rural Bounty.com, a consumer based directory of agritourism farms in North America. Jane can
be reached by phone 314-862-6288 or at jane@eckertagrimarketing.com
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Special Thanks to Jeff Miller and His Family
Jeff Miller and his family
volunteered to host a BBQ
Dinner and Auction at their
beautiful farm near
Blacksburg during the
2009 VCTGA Annual
Meeting.

The Millers worked to
arrange
catering,
parking, tables and more.
The event was a highlight
of the annual meeting.
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Virginia’s Finest – At Work for YOU!
There’s something to be said for longevity. The Virginia’s Finest
Trademark Program is entering its third decade of promoting top
quality Virginia produced and processed products, including Virginia
Christmas trees.
Since the program was launched by the
Virginia Department of Agriculture and Consumer Services
(VDACS) in 1989, more than 60 Virginia Christmas tree farms have
earned the Virginia’s Finest designation. In 2009, two Virginia tree
farms applied and were approved for the trademarked logo. A third
tree farm recently contacted VDACS and requested a Virginia’s
Finest application.

Those of you who have already joined the ranks of the Virginia’s Finest Christmas tree coalition know
that the program is an extension of your marketing efforts. It’s difficult enough directing a well-planned,
effective marketing campaign while tending to your farm, protecting your crop from harmful pests and
weather conditions, and, not to mention, staying up-to-date on the latest research techniques. The
Virginia’s Finest Trademark Program provides free
marketing and promotional assistance, including
point-of-sale banners, logos, stickers and price
cards.
The program also offers networking
opportunities, including special invitations to
showcase, sample and sell your products at various
venues. Farms that earn the right to display the
Virginia’s Finest seal on Christmas trees appear on
the Virginia’s Finest Web site, www.vafinest.com,
accessible to buyers around the world.

Over the years, the Virginia’s Finest standards for
Virginia Christmas trees have evolved to fit the
needs of growers.
Due to industry feedback,
Virginia Christmas tree grower applicants no longer
have to pay an inspection fee as part of the
application process. That’s right, the Virginia’s
Finest application process is now free. Participation
in the quality-based trademark program is voluntary
and open to all Virginia agricultural producers and
food/beverage processors who consistently meet
specific quality standards. To learn more about the
Virginia’s Finest Trademark Program and application
process, you are encouraged to visit
www.vafinest.com or call 1-800-284-9452.
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In Appreciation of
Tim Williams,
Billy Cornette
and
Steve Rhoades
For their dedicated
service on the
VCTGA Board of
Directors
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Virginia Agribusiness Council Membership Information
Provided by Jeff Miller

“The Unified Voice of Virginia Agriculture and Forestry”
The Virginia Christmas Tree Growers Association is a member of the Virginia Agribusiness Council and
all VCTGA members are encouraged to join the VAC as individual farm member.
The Virginia Agribusiness Council is a non-profit member organization committed to representing the
agriculture an forest industries in the Commonwealth through effective government relations and
industry promotion efforts.
VISION—A Thriving Agribusiness Community for Future Generations
MISSION—We represent Virginia Agribusiness with a Unified Voice
CORE VALUES
Advance the business interest of agriculture and forestry producers, processors, manufacturers
retailers, and suppliers.
Respect the views of all members and seek census based on proven facts and science.
Facilitate solutions by engaging participants on both sides of an issue.
Serve as a reliable and credible resource on matters related to our industry.
Adhere to e intrinsic values of rural communities.
Employ the highest standards of integrity, professionalism, and excellence
EXTENT OF MEMBERSHIP
The Virginia Agribusiness Council is a broad-based non-profit membership organization representing all
sectors of the state’s diversified industry of
agriculture and forestry.
Our combined membership of more than 40,000
includes;
Farmers, foresters, and other producers of
agricultural products
Suppliers of goods and services the industry
Processors and marketers of farm and forest
products
Agriculture commodity associations and general
industry organizations.
VALUE OF MEMBERSHIP
Virginia Agribusiness Council members say…
Respect—”The Council is recognized as one of
the most trusted and respected voices of
agriculture on both the state and national levels.”
Political Activity- ―Excellent resource to keep up
with legislative issues pertaining to agriculture.”
Government Affairs- ‖The Council provides
access to the political process.”
Diversity of Membership- “The Council speaks
for the industry of agriculture as a whole.”
Networking- “The opportunity to associate with
the leaders of the agriculture industry.”
Additional information is available at
wwwva-agribusness.org
20
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Classified Ads
Vans Pines Nursery Inc. West Olive, MI

For Sale:

Conifer Jiffy Plug Liners
 Conifer Plug Plus Transplants
 Deciduous Seedlings
Free Catalog Call 1800-888-7337
or www.vanspines nursery.com

7—11 foot Frazer Fir trees
Contact Bobby Miller 336-982-7445



For Sale:
Antique one Horse Sleigh!
Also Carry—all for 3 point Hitch on small
tractor. Call Fred Wagoner 336-620-1590

For Sale:
10—15 foot White Pines trees sheared every
other year. Suitable for wreath or roping.
Contact Cindy Haygood at Glenthorn Farm
Cindy@gfsb.org 804-366-0076

For Sale:
Premium White Pine Christmas Trees
5' to 9', cut and baled. Call 336-372-2992
Wanted:
Someone to plant Christmas Trees on 4+/acres of land in Wythe County, VA.
email Scott Adams:
adamss@bellsouth.net

For Sale:
Drill Machine for Yule stand system with drill
bit and collar. $300.00 Call 540-885-3008

New State Plant Pathologist
VDACS’ Office of Plant & Pest Services has hired
Norman Dart as the new State Plant Pathologist.
Norm began work on June 30th. Prior to this job,
Norm worked as the state plant pathologist for West
Virginia. He started his career serving the nursery
industry as a research and extension specialist
focusing on sudden oak death (Phytophthora
ramorum) for Washington State University. In
Washington he became highly involved in
conducting research on Phytophthoras in nursery
systems. Norm is a graduate of the Washington
State University Plant Pathology Department where
he studied root diseases of Christmas trees. He will
be working out of the Virginia Department of
Agriculture and Consumer Services, Plant Pathology
Laboratory in Richmond and looks forward to
serving the Virginia nursery industry. Norm can be
reach
at
(804)
371-5086
or
email
Norman.Dart@vdacs.virginia.gov
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VCTGA Board of Directors
President

One-Year Directors

Two Year Directors

Virginia Carroll

Robert O’Keeffe

Jocelyn Lampert

Claybrooke Farm
207 Fairway Drive
Louisa, VA 23093
Phone: 540-967-1076

Rifton Farm and Nursery
240 Rifton Ln
Pilot, Va 24138-1576
Ph:(540) 651-8440

Crazy Joe’s Christmas Tree Farm
18028 Carrico Mills Road
Elkwood, Va 22718
Ph:(540) 423-9020

President@Virginiachristmastrees.org

Robert@Virginiachristmastrees.org

Jocelyn@Virginiachristmastrees.org

Past President
Tim Williams

John Ensor

Tommy Naylor

Greene Meadows Farm

Spruce Rock Farm
1104 Morningwood Ln
Great Falls, VA 22066-1609
Phone: 540-543-2253
TimWilliams@Virginiachristmastrees.org

487 Crow Mountain Rd
Stanardsville, Va 22973-3229
Ph:(434) 990-1999
JohnE@Virginiachristmastrees.org

Northlake Christmas Tree & Nursery
7326 Meadowbrook Rd
Benson, NC 27504-8273
Ph: 919 894-3524
Fax: 919 894-3524
tenaylor07@embarqmail.com

Vice-President
Steve Satterfield

Tommy Naylor

Dave Thomas

Northlake Christmas Tree & Nursery
7326 Meadowbrook Rd
Benson, NC 27504-8273
Ph: 919 894-3524
Fax: 919 894-3524
tenaylor07@embarqmail.com

Valley Star Farms
390 Almond Drive
Luray, Va 22835
Ph:(540) 860-8040
conner@vt.edu

Grants
Sue Bostic

Industry Advisors
Kyle Peer

Joe’s Trees
5110 Cmberland Gap Road
Newport, VA 2418
Phone: (540) 544-7303
JoesTrees@pemtel.net

VA Tech Dept of Forestry
PO Box 70
Critz VA 24082-0070
Phone: 276-694-4135
eduadvisor@virginiachristmastrees.org

Elysium Tree Farm
21041 Clarks Mountain Road
Rapidan, VA 22733
Phone: 540-672-4512
VicePresident@Virginiachristmastrees.org

Treasurer
Jeff Miller
Horticulture Management Assoc.
383 Coal Hollow Rd
Christiansburg VA 24073-6721
Ph: 540-382-0943
Fax 540-382-2716
jbmiller@swva.net

National Advisor
John Carroll
Claybrooke Farm
207 Fairway Dr
Louisa, VA 23093-6522
Phone: 540 872-3817
claybrookefarm@verizon.net

Secretary/Newsletter
Jeanie Francis
2252 Windsor Ave.
Roanoke VA 24015-2206
Phone: 540-343-8284
newsletter@virginiachristmastrees.org

Pines & Needles
Published Quarterly
by Virginia Christmas Tree Growers
Association
January, April, July and October

Danny Neel
VDACS Regional Marketing Development
Manager
250 Cassell Rd
Wytheville VA 24382-3317
Phone: 276-228-5501
danny.neel@vdacs.virginia.gov

All members are encouraged to
contribute articles, photos, questions,
comments, helpful hints and advice.
David Robishaw
Advertisement design and layout
VDACS Regional Marketing Development
services available.
Manager
900 Natural Resources Dr Ste 300
Charlottesville VA 22903-2982
Phone: 434-984-0573
david.robishaw@vdacs.virginia.gov

